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Super Bowl 60

NFL - Feb 8, 26

== 29 : 13 ¥

Seattle Seahawks

Final

New England Patriots

(3-0) (3-1)
Super Bowl
leam 2 3 4 |
Seattle Seahawks 3 6 3 17 29
New England Patriots 0 0 0 13 13
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Apple Music

Apple Music replaced Pepsi as sponsor in a deal
that the N.F.L. had been shopping around for
about S50 million (per year)

pepsi

BALFTIME

SHOW




Apple Music cont.

Apple Music revenue?

Apple Music annual revenue 2015 to 2022 ($bn) Apple Music annual users 2015 to 2022 (mm)
Year Revenue ($bn) Year Users (mm)
2016 17 2015 11

2016 20
2017 2.3

2017 27
2018 3.5

2018 40
2019 4.4

2019 50
2020 6.3

2020 72
2021 7 2021 80
2022 8.3 2022 -

https://www.businessofapps.com/data/apple-music-statistics/
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Revenue (Super Bowl 52)

* Visitors netted the region $370 million in
local spending during the run up to the Feb
4 in Minneapolis

 Total of S450 million in local spending

* The average visitor spent S608 per person = BRCSSL wi
per day

S i

i '::.v s it

» 88 cents of every dollar was retained in
Minnesota (McGill, Rockport Analytics
consultant).

* ex) Jersey & Hotel

* S50 million to pay the costs to host the
game (S7.1 million for city and National
Guard security)

https://www.mprnews.org/story/2018/05/29/was-super-bowl-super-economic-analysis



Revenue (Super Bowl| 57)

S$726 million total contribution to Arizona GDP

102,598 out of state visitors, spending over $221 million
(5215 per person)

10,495 annual jobs created ($494 million to labor income in
Arizona)

59,747 visitors with game tickets stayed an average of 3.82
nights and spent $653.94 per person per day

42,851 visitors without game tickets stayed an average of
3.96 nights and spent $423.98 per person per day

https://www.azsuperbowl.com/super-bowl-lvii-produces-1-3-billion-for-arizonas-
economy/#:~:text=SUPER%20BOWL%20LV11%20PRODUCES%20%241.3,SUPER%20BOWL%202023%20H0OST%20COMMITTEE

FEB. 12, 2023 | 6:30 PM EDT

GLENDALE, AZ.

USA Today Sports.




Economy of Super Bow!| 60

Tourism - $370-5630 million (90,000+ visitors; from outside Bay
Area)

Jobs- 5,000 jobs, S300 million in labor income

Government earnings- $16 million (local taxes)

Ticket sales- S400 million (tickets + luxury boxes; starting ticket price
= $6K)

Advertisement (NBC)- S800 million (TV ads + streaming)

Players payout- $178K (each player on winning team); $103K (losing
team)

Betting- $1.76 billion (legally)

Halftime show- NFL covers all production costs associated with the
show




People on the Field (21-22 season)

* Members of the winning team- $150,000

* Players on the losing team- $75,000
* Referees- between $30,000 and $50,000

* $42,500 for the Divisional Round
« $75,000 for the Conference Championship Round

* Coach contracts include bonus clauses tied to the Super Bowl: $500,000 to S1
million

* NFL officials made $201,000 on average in 2019



Ticket Price

* Average secondary ticket price
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Ticket Price

Year

2020
2021

2022
2023
2024
2025

2026

Super Bowl

54

L

56

57

58

59

60

Ticket Cost

$3488
$4,000
$5,823
$3,480
$6,559
$4,722

$6,369

Adjusted for inflation

$4,370
$4,928
$6,651
$3,749
$6,849

54,796

Matchup

Chiefs vs. 49ers
Chiefs vs. Buccaneers
Bengals vs. Rams
Chiefs vs. Eagles
Chiefs vs. 49ers
Eagles vs. Chiefs

Seahawks vs. Patriots
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Super Bowl| Advertising Revenue

* From 2003 to 2021 (in million)

« $545M (2021)
. * $435M (2020)
* $414M (2019)
500 485
449
* $419M (2018)
400 376
341 339
322
309
- 272 https://www.reuters.com/article/us-football-nfl-super-
244 bowl-advertising/cbs-scores-record-545-million-in-
o 156 Aam 191 mmm super-bowl-ad-revenue-despite-low-ratings-
149615841625 15, ¢ idUSKBN2AA2P3
130.1
. https://www.broadcastingcable.com/news/super-
bowl-generated-414m-ad-revenue-171555
https://www.statista.com/statistics/251585/super-
HVQQ«, s ﬂPQ% APQQ; 8 AVQQ% ~P§ ~P\Q ~P\\ ~,°0 ‘9\‘3 FUNS -9\b .19\" me\% mQ\q m‘\:'Q W@ bowl-advertising-spending/
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Super Bow! TV Viewership
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Super Bowl Viewership

2012:
2013:
2014:
2015:
2016:
2017:
2018:
2019:
2020:
2021.:
2022:
2023:
2024:
2025:
2026:

111.3M viewers
108.4M viewers
111.5M viewers
114.4M viewers
111.9M viewers
111.3M viewers
103.4M viewers
98.2 M viewers
102.0M viewers

95.2M viewers

99.0 M viewers
115.0 M viewers
123.0 M viewers
127.0M viewers
125.0M viewers



Top Five Super Bowl TV Viewership before 2023

1) 2015:
2) 2016:
3) 2014:
4) 2017:
5) 2012:
6) 2011:
7) 2013:

114.4M - Super Bowl 49: New England Patriots vs. Seattle Seahawks (NBC)
111.9M —Super Bowl 50: Carolina Panthers vs. Denver Broncos (CBS)
111.5M— Super Bowl 48: Seattle Seahawks vs. Denver Broncos (Fox)
111.3M— Super Bowl 51: NE Patriots vs. ATL Falcons(Fox)

111.3M - Super Bowl 46: NY Giants vs. New England Patriots (NBC)

111M - Super Bowl 45: Green Bay Packers vs. Pittsburgh Steelers (FOX)
108.4M - Super Bowl 47: Baltimore Ravens vs. San Francisco 49ers (CBS)

https://www.sportsmediawatch.com/super-bowl-ratings-historical-viewership-chart-cbs-nbc-fox-abc/



Ratings in 2019

* In 2019, 46% of the Super Bowl| audience was female.

* Median age of the Super Bowl viewer in 2019 was 47 and median
income was $S77,000.

e 23.7M viewers watching the game outside the home in 2019.
e 2.6M streaming viewers each minute in 2019 (2M in 2018).

* https://www.forbes.com/sites/bradadgate/2020/01/27/super-bowl-liv-fun-facts/#430a6740718e
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Which TV network is not on the list of Super
Bowl| Broadcasters?

T T @ /A
@©CBS FOX

* The NFL in 2021 signed an 11-year media rights deal for about $110
billion with...

* From 2023 through 2033, three Super Bowls each will be hosted by CBS
(2023, 2027, 2031), FOX (2024, 2028, 2032) and NBC (2025, 2029,
2033), while ABC (2026, 2030) will carry two




30-second Advertisement Cost

$8 million; $266,666 per second
$16 million *

 30-second

 60-second

dollars

S.

6.5

verage advertisement cost in million U

Ay




Consumers



Viewers Opinions About Super Bowl| TV
Commercials

Consumer Attitudes to Super Bowl Ads
2018 vs. 2008

marketing
e.. Charts

o,
)
They make me aware of advertiser brands - 19;3 %
16.7%

+)
Advertisers should save their money and pass the savings on to us -15188 '30/
- 0

o,
They influence me to buy products from the advertisers El‘]’}OA %
«4 /0
0,
They influence me to search online for more information 90'9 %
6.5% m 2018
8.8%
They make the game last too long '11.1% = 2008
o,
They bother me l 1413‘:/3
1.7%
Other ‘ 31%

Published on MarketingCharts.com in January 2018 | Data Source: National Retail Federation (NRF)

2018 data based on a survey of 7,227 US adults (18+)




Super Bowl| 52 Attendees

* 35% of attendees’ household income > S100K

* Higher than the national average of 27% in 2016

* Average ticket price was $3,900

e 20% have an household income of $60,000-$100,000
* Age: 30% of Super Bowl| attendees are ages 45-65

* Only 13% were over 65 or between 20 and 30

* 80% traveling from outside of Minnesota

* Most attendees stayed close to the stadium at Starwood Hotels, Hilton Hotels, Marriott Carlson,
Marquette Hotel, Radisson and Graves 601 Hotel

» After the game, attendees visited Bank Restaurant, The Saucy Chicken, Huberts Bar & Restaurant,
TGI Fridays, etc.

* Fans opted for local restaurants over chain restaurants.



Super Bowl| 59 Attendees

* An economic impact report from Louisiana
State University after last year’s Super Bowl
in New Orleans confirmed that nearly one
in four attendees reported household
incomes above $500,000, and the

majority earned between $200,000 and
$500,000.



https://admin.opportunitylouisiana.gov/wp-content/uploads/2025/06/ebpr-economic-impact-2025-super-bowl-la-economy-df-page-view1.pdf

Super Bowl| 59 Attendees

Visitor Profile

& An estimated 96% of the game attendees were from outside Louisiana. Of those who only attended Super
Bowl related events but not the game, approximately 70% were out-of-state.

& Visitors came from over 45 states and 9 countries, including a large showing of visitors from Pennsylvania
with approximately 10%,; followed by New Jersey and Texas with 9%; and California and Missouri with 7%.

& Of those surveyed, approximately 10% were invited guests of the Super Bowl, 2% were representatives
of a sponsor, and 1% were members of the media.

& 92% of visitors stayed overnight with an average of 3.5 nights.

& 58% of interviewees spent the night in a hotel, followed by 24% in rentals, and 13% with friends or rela-
tives, the remaining visitors stayed in timeshares, bed-and-breakfast establishments, or other types of
accommodations.

® The average accommodation price per night was $485.

& 75% of out-of-state patrons flew to Louisiana; the other 25% drove personal vehicles or used other forms
of transportation.

& The average airfare was $900.
& The median household income of interviewees was between $200,000 and $500,000.

& Ofthe people surveyed, 68% were white, 21% were African American, 8% were Hispanic, 2% were Asian,
and 1% were other races.

& The mean age was 48 years old.



Super Bowl Locations

* Where are the Super Bowl locations for 2027 & 20287?
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What will Americans be eating and drinking during Super
Bowl LV?

These are the top 10 Super Bowl foods of 2021
Which, if any, of the following foods do you plan to serve or eat while watching the Super Bowl this year? Please select
all that apply. (% of US adults planning to watch the Super Bowl)

What will Americans be drinking during the Super Bowl?

Which. if any. of the following drinks do you plan to serve or drink while watching the Super Bowl this
year? Please select all that apply. (% of US adults planning to watch the Super Bowl)

Pizza Nachos Cheese and
crackers

Soda Beer Iced tea Wine Whiskey

Burgers/sliders Ice cream Mozzarella sticks

https://today.yougov.com/topics/food/articles-reports/2021/02/04/super-bowl-lv-2021-food-drink-poll



TV Ads



2026 Super Bowl| Advertising

* USA Today AD Meter
* https://admeter.usatoday.com/2026

BEST OF SUPER BOWL
s, COMMERCIALS 2026 |



https://admeter.usatoday.com/2026
https://admeter.usatoday.com/2026

Super Bowl a magnet for human traffickers



“In 2014 Nearly 200 arrests for sex trafficking and related crimes
have been made in New York in operations leading up to Sunday's
Super Bowl”

L = S
SEX-TRAFT=|0-R||§

. at the Super Bowl

o~y

~e.

http://www.cnn.com/2014/01/28/justice/pre-super-bowl-sex-trafficking-busts/index.html


http://www.cnn.com/2014/01/28/justice/pre-super-bowl-sex-trafficking-busts/index.html

What’s happening in 20267

Super Bowl anti-human trafficking operations lead to 73 rescued,
29 arrested in Bay Area




“The Super Bowl is one of the biggest human
trafficking events in the United States” (rexs attorney General- aree

Abbott).




What’s the human-trafficking?

Human trafficking is modern-day slavery and fastest-growing criminal industry in
the world; it is the “recruitment, transportation, harboring, or taking of people by
means of threat, force, coercion, abduction, fraud, or deception for the purpose of
exploiting them.”

Under U.S. federal law

Sex trafficking is the recruitment...or obtaining of a person for the purposes of a
commercial sex act, in which the commercial sex act is induced by force, fraud, or
coercion, or in which the person induced to perform such an act has not attained
18 years of age (22 USC § 7102; 8 CFR § 214.11(a)).



Every year, more than 100,000-250,000 American
children are for trafficking into the sex
industry.

https://www.washingtonpost.com/news/fact-checker/wp/2015/09/02/the-fishy-claim-that-100000-children-in-the-
united-states-are-in-the-sex-trade/
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Facts

= The State Department has estimated that 27 million people worldwide are
victims of modern slavery.

®= The Council of Europe states, "People trafficking has reached epidemic
proportions over the past decade, with a global market of about $42.5 billion.”

= https://ww3.lawschool.cornell.edu/research/ILJ/upload/Hendrix.pdf
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Facts cont.

Recruitment countries- where victims are manipulated or forced into trafficking
Destination countries- where victims are sent to work in the sex trade

Bidirectional countries- where victims are both recruited and working

In the United States there are recruitment cities, destination cities, and bidirectional
cities (Williamson & Prior, 2009)

Smaller cities in the Midwest = recruitment area
Bidirectional cities=> Chicago, Detroit, Las Vegas



Why does sex-trafficking occur?



Factors facilitating sex trafficking

#1

A lack of awareness in the public exacerbates inaction
on the part of authorities.



Factors facilitating sex trafficking cont.

#2

“It is a story typical of so many girls arrested for prostitution. They are
treated as criminals, not victims. This view explains why there are so few
safe- haven programs for girls trafficked -- or why not even one cent of
federal funding for trafficked victims under the Trafficking Victims
Protection Act goes to domestic victims.”

https://www.cnn.com/2011/0OPINION/02/05/saar.ending.girl.slavery/index.html



https://www.cnn.com/2011/OPINION/02/05/saar.ending.girl.slavery/index.html

Factors facilitating sex trafficking cont.

#3




L




Super Bowl raises sex-trafficking concerns

The 2010 Super Bowl brought an estimated 10,000
prostitutes to Miami.

In 2011, it resulted in 133 prostitution arrests in Dallas.

https://www.topendsports.com/events/super-bowl/hosts.htm
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Super Bowl raises sex-trafficking concerns cont.

Nearly 500 human trafficking-related
arrests made in Southern California
during Super Bowl week

https://www.mercurynews.com/2022/02/16/super-bowl-179-prostitution-related-arrests-made-leading-up-to-the-game/



Human-trafficking prevention task force

In 2009, the legislature created the Texas Human Trafficking
Prevention Task Force housed under the office of Attorney General.

“The involvement of the attorney general and law enforcement is far

greater than anything we’ve seen before” (malika saada Saar, the executive director of
the Rebecca Project for Human Rights, an anti-trafficking NGO).



Human-trafficking prevention task force cont.

(XLVI)-Indiana Senate passed human trafficking law in time for 2012 Super
Bowl.

(XLVII)-Louisiana has had its own federally supported human trafficking
task force since 2006.

(XLVIII)- In late 2012, New Jersey established a task force, and authorities
have conducted training for a large number of police, students, and

employees.



Human-trafficking prevention campaign

A prevention campaign developed by a local anti-
trafficking organization Traffick911

The campaign offers free posters, banners, and

informational cards aimed at preventing the victimization
of children.

All these materials have been offered to the Super Bowl
host committee.

But, they refused to lift a finger to distribute them and
help kids in the Dallas area.



NFL, Super Bowl| Hosts Ignore Trafficking Survivor’s
Request for Help.

-An open letter to the NFL and Super Bowl Host Committee-

“I’ll never forget my first trip to Dallas/Fort Worth
several years ago. It was 2006 when | was dragged
there against my will by a pimp. | was forced to
dance, strip and sell sex (along with five other young
girls) for over a month while he pocketed the cash
(51,000-53,000/night from each girl) and planned our
next gig. | was trapped in a life | never wanted
without any hope of escape."




Does the NFL and Super Bowl Host Committee have an
obligation/liability to protect the children or women who
were trafficked to the San Francisco Bay Area for
the Super Bowl 60?




Sports and Human Trafficking

What is a problem of the mega sporting events in terms of the sex-
trafficking?

The Super Bowl probably has a demand effect
surrounding mega-events, often sports
related, worldwide.

http://www.huffingtonpost.com/soraya-chemaly/super-bowl-sex-trade b 1198168.html




International Sporting Events & Sex Trafficking

The 2010 FIFA World Cup in South Africa

Watch OTU’s Human Trafficking And The World Cup (14 minutes)

2010 SHOULD BE
ABOUT THE GAME

DON'T SUPPORT: 'I'III-: SEX'TRADE

This week’s weekly discussion question #2

is pertaining to this video

https://vimeo.com/77173965
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Questions?



